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Abstract 

Culture is rooted in our history, where we live, and what we value. Design, on the other hand, involves 
the act of intervention to meet human needs. Culture and purposeful design are inextricably linked and 
have evolved together from prehistoric times to the present day.  

This thesis argues that cultural considerations during the design process may assist User Experience 
(UX) designers in developing culturally suitable products. This is especially relevant in culturally diverse 
and technologically emerging nations like India. Incorporation of user culture into the design process 
using research-based assistance to professionals, such as design guidelines may help in this. For this 
thesis, eight experimental studies were undertaken, and their combined insights resulted into a 
theoretical model that proposes how to integrate culture in the user experience design process. The 
first study in this thesis developed a framework based on prevalent literature that helps to assess the 
cultural disposition of a website design. Second study has identified five culturally distinct regions 
within India based on previous research and identified cultural dimensions of each region through a 
survey. The third study has investigated ramifications of Indian cultural diversity on website designs 
via content analysis of websites from different Indian regions. Fourth study of this thesis has examined 
prevalent culture models together with Garett's model of UX design, to develop design guidelines for 
cultural suitability within India. In the fifth study, these guidelines were used to develop culturally 
suitable website design concepts and their efficacy is tested using a preference test with users from 
distinct cultural regions in India. Sixth study was a neuro-physiological experiment to observe the 
design thinking process by comparing differences in brain activities of UX- designers while they 
designed website concepts for a given user persona with and without guidelines. In the seventh study, 
this thesis has investigated design processes being utilised in the Indian UX industry and identified its 
affordances, challenges and prospects through interviews of 73 Indian UX design leaders. This study 
also noted the industry’s expectations from fresh design graduates. Eighth study of this thesis presents 
a longitudinal investigation with novice designers to explore how introducing the idea of culture in 
design affects their design process. It also examined how the cultural background of designers affected 
their design process.  

The cumulative understanding of all the above studies led to development of a theoretical model that 
proposed how to integrate culture throughout the user experience design process. This thesis 
concludes that including cultural sensitivity into the design process results in development of culturally 
sensitive products, which can lead to enhanced user experiences. 
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सार$श 

सं#कृ&त हमारे इ&तहास म. &न0हत है, जो प5रभा7षत करती है :क हम कहाँ रहते ह<, हम कैसे =यवहार करते ह< और हम :कन चीज़C 
को महDव देते ह<। दसूरH ओर, Jडज़ाइन ह#तLेप के माMयम से मानवीय आवOयकताओं और इPछाओं को पूरा करने म. मदद 

करता है।सं#कृ&त और उSदेOयपूणU Jडज़ाइन एक दसूरे से अटूट Yप से जुड़ ेहुए ह< और \ागै&तहा^सक काल से लेकर आज तक एक 

साथ 7वक^सत हुए ह<।इस शोध \बंध का तकU  है :क Jडज़ाइन \:dया के दौरान सां#कृ&तक 7वचार सां#कृ&तक Yप से उपयुfत 

उDपादC को 7वक^सत करने म. उपयोगकताU अनुभव (यूएfस) JडजाइनरC कg सहायता कर सकते ह<। यह भारत जैसे सां#कृ&तक 

Yप से 7व7वध और तकनीकg Yप से उभरते देशC म. 7वशेष Yप से \ासंhगक है।इस शोध \बंध के ^लए, आठ \ायोhगक अMययन 

:कए गए, और उनकg संयुfत अंतjUिlट के प5रणाम#वYप एक सैSधां&तक मॉडल तैयार हुआ जो \#ता7वत करता है :क 

उपयोगकताU अनुभव Jडजाइन \:dया म. सं#कृ&त को कैसे एकgकृत :कया जाए। 
 
पहले अMययन ने \च^लत सा0हDय के आधार पर एक Yपरेखा 7वक^सत कg जो वेबसाइट Jडजाइन के सां#कृ&तक #वभाव का 
आकलन करने म. मदद करती है।दसूरे अMययन म. भारत के भीतर पांच सां#कृ&तक Yप से अलग LेpC कg पहचान कg गई है और 

एक सवrLण के माMयम से \Dयेक Lेp के सां#कृ&तक आयामC कg पहचान कg गई है।तीसरे अMययन म. 7व^भsन भारतीय LेpC 
कg वेबसाइटC के तDव 7वOलेषण के माMयम से वेबसाइट Jडजाइन पर भारतीय सां#कृ&तक 7व7वधता के \भाव कg जांच कg गई 

है।चौथे अMययन ने \च^लत सं#कृ&त मॉडल और गैरेट के यूएfस Jडजाइन के मॉडल के आधार पर भारत म. सां#कृ&तक 

उपयुfतता के ^लए Jडजाइन 0दशा&नदrश 7वक^सत :कए ह<।पांचव. अMययन म., इन 0दशा&नदrशC का उपयोग करके सां#कृ&तक 

Yप से उपयुfत वेबसाइट Jडज़ाइन 7वक^सत :कए गए ह< और भारत के 7व^भsन सां#कृ&तक LेpC के उपयोगकताUओं के साथ 

वरHयता परHLण का उपयोग करके उनकg \भावका5रता का परHLण :कया गया है।छठा अMययन एक sयूरो-:फिजयोलॉिजकल 

\योग है, िजसम. यूएfस-JडजाइनरC कg मि#तlक ग&त7वhधयC म. अंतर कg तुलना करके Jडजाइन सोच \:dया का अवलोकन 

:कया गया, जब उsहCने :कसी 0दए गए उपयोगकताU =यिfतDव के ^लए 0दशा&नदrशC के साथ और uबना 0दशा&नदrशC के वेबसाइट. 
Jडजाइन कgं।सातव. अMययन म. भारतीय यूएfस उSयोग म. उपयोग कg जा रहH Jडजाइन \:dयाओं कg जांच कg गई है और 73 

भारतीय यूएfस Jडजाइन \मुखC के साLाDकार के माMयम से इसकg चुनौ&तयC और संभावनाओं कg पहचान कg गई है। यह 

अMययन नए Jडज़ाइन #नातकC से उSयोग कg अपेLाओं पर भी \काश डालता है।आठवां अMययन JडजाइनरC के साथ एक 

अनुदैMयU जांच \#तुत करता है ता:क यह पता लगाया जा सके :क Jडजाइन म. सं#कृ&त का प5रचय उनकg Jडजाइन \:dया को 
कैसे \भा7वत करता है। इसने यह भी जांचा :क JडजाइनरC कg सां#कृ&तक पlृठभू^म ने उनकg Jडजाइन \:dया को कैसे \भा7वत 

:कया।  
 
उपरोfत सभी अMययनC कg संचयी समझ ने एक सैSधां&तक मॉडल के 7वकास को जsम 0दया िजसने \#ता7वत :कया :क 

उपयोगकताU अनुभव Jडजाइन \:dया म. सं#कृ&त को कैसे एकgकृत :कया जाए। इस अMययन का &नlकषU है :क Jडज़ाइन \:dया 
म. सां#कृ&तक संवेदनशीलता को शा^मल करने से सां#कृ&तक Yप से संवेदनशील उDपादC का 7वकास होता है, िजससे उपयोगकताU 
अनुभव म. वSृhध हो सकती है। 
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Glossary 

1. Culture: The customs, ideas and beliefs of a particular society or a country. (Oxford Languages). 
Collective programming of mind that distinguishes one category of people from another 
(Hofstede). Culture models in literature are based on materials, values, behaviour, proxemics, 
communication, geography etc. This study focuses on cultural differences due to geography, 
communication, and behaviour. 

2. Cultural diversity: It refers to the multiplicity of identities within groups and societies (Bennett, 
1999). 

3. Cultural sensitivity: It is an awareness of cultural similarities and differences and how they might 
affect beliefs, values, behaviour and learning (Stafford-Robinson, 1999). 

4. Cultural suitability: Appropriateness and relevance of a design artefact to users owing to their 
cultural backgrounds. 

5. UX Design: User experience (UX) design is the method design teams use to build goods, systems, 
and services that elicit meaningful and relevant user responses.  UX design is the process of 
creating a product's visual identity, user interface, and overall experience with the goal of easing 
the user's challenges and enhancing their satisfaction.  

6. UI Design: User interface (UI) design creates easy-to-use, appealing, and trustworthy interfaces 
that express brand values in software and computers. User interfaces can be graphical, voice-
controlled, or gesture-driven. 

7. User Preferences: A greater liking for one alternative over others. It may be due to perceived 
utility, aesthetics, or ease of use. 

8. Interface: The point where two subjects, systems, etc. meet and affect each other. The way a 
computer program presents information to or receives information from the person who is using 
it, the layout of the screen and the menus (Oxford Languages). 

9. Design Process: Journey of a designer to solve the ‘wicked problems.’ This study uses the 
popular 5 step process (IDEO+D-school) of Empathise → Ideate → Prototype → Test → Iterate. 

10. Guidelines: official advice or rules on how to do something (Oxford Languages). A 
recommendation intended to advise people on how something should be done. 

11. Framework: a system of rules or ideas which help you decide what to do (Oxford Languages). 




