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In recent decades, the global business landscape has embraced green transformation, driven by 

mounting environmental awareness and tightening regulatory framework. This transformation 

is particularly crucial for manufacturing firms in emerging economies such as India, where 

these firms have a pivotal role in supporting the economic system through substantial 

contributions to employment and economic growth. Previous research has highlighted the 

importance of green orientations, such as green entrepreneurial orientation (GEO), in 

promoting sustainable practices and boosting organizational performance. GEO is a strategic 

framework that organizations adopt to embed environmental sustainability into their economic 

activities. This approach fosters an innovative and proactive mindset, enabling firms to identify 

and capitalize on opportunities that align with environmental objectives. 

 

Second, the significance of the identified drivers of GEO has been tested using PLS-SEM with 

380 participants. The findings reveal that green absorptive capacity, environmental 

collaboration, managerial environmental concern, institutional pressure, corporate social 

responsibility, and big data analytical capability exhibit a strong positive association with GEO. 



 
 

Further, the thesis also seeks to explore the connection between key drivers and sustainable 

firm performance. The analysis finds a significant and positive relationship of green absorptive 

capacity, environmental collaboration, managerial environmental concern, institutional 

pressure, corporate social responsibility, and big data analytical capability with sustainable firm 

performance. Third, the thesis investigates the role of GEO and competitive strategies as a 

sequential mediator between drivers and sustainable firm performance. The analysis confirm 

that GEO and differentiation strategy sequentially mediate the connection between drivers and 

sustainable firm performance except for organizational ambidexterity and sustainable firm 

performance relationship. The sequential mediating path from drivers to sustainable firm 

performance through GEO and cost leadership strategy is not supported in this thesis. 

 



 
 

This thesis adds to the body of existing research on GEO, confirming the significance of 

identified drivers of GEO and their relationship with sustainable firm performance. The present 

thesis responds to the call by researchers for further research on entrepreneurial orientation, 

business strategy, and firm performance, as these relationships have received limited attention 

in the literature. Additionally, it provides implications for practitioners, policymakers, and 

academics to facilitate the successful adoption of GEO. 
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Figure 1.1: 5 

Figure 1.2: 8 

Figure 2.1: 22 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 
 

 

 

 

 

 



 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 
 

 

 

 

 

 

 

 

 

 

 

 

 

Table 9.3: ... ..208 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 
 

 

 

  

  

  

  

  

  

  

  

  

  

  

  

  

  

  

  

  

  

  

  

  

  

  

  

  

  

  

  

  

  



 
 

  

  

  

  

  

  

  

  

  

  

  

  

  

  

  

  

  

  

  

  

  

  

  

  

  

  

  

  

 

 

 


