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Abstract

This is an exploratory research, focusing on consumer centric elements titled as
‘Residential Property Value Elements’ an alternative grounded approach against existing
transaction reductionist approaches. This may add one more direction to balance existing
approaches. This research study is trying to explore as if existing approaches not sufficient
(true fit) for residential occupied properties. In absence of apt approaches, residential
properties were also seen from accounting or construction domains lens for value
measurement. Literature review revealed that transactional approaches dominate valuation
service industry, valuation theory and practices resting on and derived for income generating
properties, resting on industrial perspective are applied for consumption ‘The Situation’ as
well. Rather consumer found missing in literature.

Residential properties, fully occupied and over period of time after consumer gets
inside these properties are seen differently by who consume these properties. Consumer
determine value of the property; One: resting on main consideration “present worth of future
benefit arising from the ownership of a real property”, along with external influences. Two:
Influence assessment goes hand in hand for the estimation of the value of the property
economic and social trends, government controls or regulation, and environmental condition.
Three: this consideration, also influence the four elements of the value are demand, utility,
scarcity, transferability.

Consumer concern is not addressed in the entire process, consumer is as the base who
pay for property for consumption purposes, consumer considerations during purchase decision
remained un- explored. Consumer face difficulty during decision making. Consumer find at

cross roads, information he considers during decision process is not available. Consumer meets



unknown parties during decision making who do not provide solution to his problem, consumer
find himself at cross-roads. There are isolated element wise approaches in literature, even
combination of few elements. There is lack of holistic framework for residential property value
elements. This study attempts to explore the consumer centric elements, their hierarchy and
interrelationship, and develops Diagraph from consumer perspective.

The study is conducted in four steps. The first step focusses on review of literature to
identify residential property value elements from consumer perspective. Consumer found
missing from literature on the subject of study. Study progresses towards grounded theory
methodology, to fish out elements of residential property value. Six elements are identified.
Next study presents hierarchical framework of elements affecting consumer value using Total
Interpretive Structural Modelling (TISM). TISM provides a clear picture of consumer elements
leading to value that consumer pays for it. Finally, case study approach is adopted to validate

findings.
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