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Abstract

The research on ‘Strategic Communication for Marketing Peace in Afghanistan: An Indian
Perspective’, was based on exploratory qualitative research design and interpretivist research
paradigm. The study used ‘Grounded Theory Methodology’ (GTM) by Corbin and Strauss.
The primary data collection method was in-depth semi-structured interviews which enabled
collection of rich data from respondents based on their personal experiences while maintaining
focus on the research questions. ‘Computer Assisted Qualitative Data Analysis (CAQDA)’ was
done using MAXQDA 2020 software.

The research was carried out after identifying research gap in literature review which indicated
that ‘strategic communication’ and ‘marketing peace’ were emerging concepts. There was no
comprehensive theory or research based on actual on-the-ground implementation of ‘strategic
communication for marketing peace’. No research  could be found which had focussed on
this subject from the standpoint of actions taken by government in a third world country like
Afghanistan.

The context for the research was chosen as Afghanistan and it was carried out with an Indian
perspective. The research covered the period from 2001 to 2021. Afghanistan was chosen for
this research because it was an important arena of international conflict in 21t century
involving multiple internal and external stakeholders. The Indian perspective was important
due to significance of Afghanistan for the country. The research was based on the analysis of
in-depth interviews of Indian experts on Afghanistan, who had wide ranging experience of the

country, including practical exposure in case of most of them.

The GTM paradigm based on conditional/consequential matrix, adopted in the research,
produced a substantive theory of ‘Strategic Communication for Marketing Peace (SCMP)’.
According to this theory, in a prolonged and conflict ridden, third world country like
Afghanistan where interests of multiple stakeholders are involved, the SCMP consists of six
essential elements which dynamically interact with each other and produce situation-specific
consequences. The study identifies the roles and properties of SCMP. Additionally, the
research suggests that SCMP passes through several phases, each of which is characterised by
distinct properties, which separate them from each other. However, the phases do not indicate
a progressive or linear movement. The research further suggests that ‘strategic communication’

and ‘marketing peace’ are inter-related.
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