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ABSTRACT

Menstruation is a natural part of women’s lives, yet in many societies it continues to be
surrounded by silence, restrictions, and negative beliefs. These practices extend far beyond
health concerns, shaping how women experience their bodies, communicate about
menstruation, and choose or avoid menstrual products. While previous research and policy
initiatives have largely concentrated on improving access to menstrual health services and
reducing economic barriers, comparatively less attention has been paid to the socio-cultural
influences that shape women’s consumption behaviour. This thesis addresses this gap by
placing perceived menstrual taboo at the centre of analysis and examining how it is shaped by

antecedents that influence menstrual health management and product behaviour.

The research is organised into four stages. The first stage undertakes a systematic
literature review to identify the principal antecedents of perceived menstrual taboo, including
cultural beliefs, religious restrictions, social norms, awareness, affordability, and accessibility.
The second stage employs Interpretive Structural Modelling (ISM) and MICMAC analysis,
supported by expert panel discussions involving gynaecologists, social workers, product
innovators, and policy stakeholders. This stage maps the interrelationships among the
identified antecedents and determines their relative influence within the broader system of

menstrual health management.

The third stage explores women’s lived experiences of perceived menstrual taboo and
menstrual health management through twenty-five in-depth interviews conducted in the Delhi
NCR region. The findings illuminate how silence, stigma, and everyday restrictions are
experienced and negotiated within social and familial settings, and how these experiences
influence preferences for sanitary pads, cloth, tampons, and menstrual cups. The final stage
empirically tests the proposed behavioural framework using survey data collected from 204
women. The data were analysed using Partial Least Squares Structural Equation Modelling
(PLS-SEM), with purchase behaviour conceptualised as the outcome variable reflecting

women’s menstrual product adoption and buying decisions.

The findings reveal that menstrual practices cannot be explained by affordability or
product availability alone. Socio-cultural antecedents, operating through perceptions of
menstrual taboo, play a significant role in shaping product preferences, usage patterns, and

purchase decisions. These findings help explain the coexistence of a rapidly expanding
iii



menstrual product market in India with the continued reliance on traditional practices and the

relatively slow adoption of alternatives such as menstrual cups and tampons.

By integrating evidence from systematic review, structural modelling, qualitative
inquiry, and quantitative validation, this thesis develops a comprehensive understanding of
how socio-cultural antecedents shape perceived menstrual taboo and influence menstrual
product behaviour. The study contributes to consumer behaviour and menstrual health
scholarship by developing and empirically validating a behavioural framework that explains
the role of perceived menstrual taboo in women’s product choices and purchase decisions. The
findings further highlight the importance of addressing social norms, cultural beliefs, stigma,
and information barriers alongside improvements in affordability and accessibility. These
insights offer practical guidance for policymakers, educators, healthcare practitioners,
employers, social organisations, and product manufacturers seeking to promote informed

menstrual choices and strengthen menstrual health management initiatives.
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