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Abstract 

 

The emergence of the sharing economy has resulted in significant shifts in traditional business 

models in multiple industries, enabling the efficient utilisation of underutilised resources and 

transforming the way goods and services are consumed. India, with its vast population and 

growing digital infrastructure, presents a unique context for studying the performance of 

companies operating in this type of economy. This thesis explores the performance of selected 

organisations in the sharing economy in India, examining the antecedents that contributed to it. 

For the study, we developed a comprehensive research methodology, integrating qualitative and 

quantitative approaches to fully represent the research model. 

The mixed-methods research approach first entailed a meticulous literature review based 

on bibliometric techniques. Since this field is relatively new, only work published from 2016 

through 2023 was included. The mixed methods analytical technique allowed us to compile a 

relatively complete picture of the scientific findings to date in this domain in order to build a 

firm foundation for the subsequent development of the thesis topic. Subsequently, a thematic 

cluster analysis was conducted to determine the antecedents that contributed to  

performance in the sharing economy (SE). This establishes a strong theoretical foundation, from 

which we can examine the key concepts, framework, and theoretical perspectives related to the 

SE.  

The literature review on the SE resulted in the identification of a number of constructs 

that affect firm performance, fulfilling the first objective of the study. These included 

competitive intensity, asset lightness, strategic flexibility, customer collaboration, business 
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partner collaboration, entrepreneurial orientation, technological orientation, innovation speed, 

and network effects. 

To achieve the second objective, total interpretive structural modelling (TISM) was used. 

TISM creates hierarchical relationships for the analysis of a group of constructs. By graphically 

depicting which nodes and links are associated with which constructs, this methodology helps 

answer three primary questions: what, how and why? This technique identifies the constructs and 

their interpretations from established theories such as grounded theory, expert opinion, and 

extant studies. For the third objective, primary data was collected by questionnaire and studied 

using the PLS-SEM technique. Co-linearity was checked, and the hypotheses were tested for 

direct and indirect effects, mediation and moderation effects, and checked for validity of the 

conceptual model. The overall model fit was also evaluated. 

Lastly, triangulation was performed on four organisations to validate the  findings. 

Data was collected from different sources, such as interviews, surveys, company reports, 

newsletters, announcements, and external communication documents. The four organisations that 

were studied in this way were Urban Company, Uber, Zomato and Oyo Vacation Homes. The 

data triangulation results suggested that asset lightness, strategic flexibility, customer 

collaboration, business partner collaboration, network effects, entrepreneurial orientation, and 

technological orientation were the predominant constructs in the selected firms. While published 

studies indicate that the speed of innovation has a notable effect on a  performance, 

the empirical analysis in this thesis found that the speed with which firms innovate does not 

significantly affect their performance. This was also validated by the data obtained from the 

triangulation of case studies. This study finds that practitioners must focus on building strong 

relationships and partnerships with their customers and stakeholders. By following the guidelines 
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implicit in studies like this one and adapting their strategies accordingly, managers can position 

their businesses to take advantage of this unique opportunity for success in the fast-moving 

sharing economy. More implications for academics, policymakers, and practitioners were 

discussed and, opportunities for future research were highlighted.  
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