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ABSTRACT

This thesis tries to locate key aspects of the experience of time and duration in
new media cultures of consumption, with particular focus on the form of the music
video. In choosing the music video for its subject, the work is committed to not only
thinking about how video operates in visual culture but also about the centrality in of
the pop record in popular culture. In making a case for the popular song’s
independence of form and address, this thesis identifies the singing voice as the focal
point of its interest and attempts to rehabilitate it, both in its performative and recorded
form, from the constraining theorization of commodity fetishism. In establishing the
centrality of the singing voice, this work is also invested in thinking about the sonic
tield of aurality as a new frame for theorization of audiovisual media, one that resists
the tendency in contemporary philosophy and culture studies to focus on the field of
the visual alone. In order to come to terms, with the musical record’s co-option into the
domain of the visual via video, the second half of this thesis discusses video practices
and the unique temporality associated with them, spanning television, video art and
internet video. It takes up Bernard Stiegler’s account of technomateriality and the
transductive evolution of human with technology to finally think about what music
video makes possible for us in a new media milieu of temporal shifts, technological

innovation through the digital and transformed modes of production and consumption.
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