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ABSTRACT 

In the existing economic scenario of the country the phenomenon called 

"entrepreneurship" has developed a new dimension. This generation is witnessing 

a "boom" in the economy, which comes once in a century. On the other side, 

almost simultaneous to this growth in the lasttwo decades was the increase in the 

number of women who stepped ahead for economic participation. Women, who 

had so far kept a low profile, have emerged as vital contributors to the state 

exchequer. Participation of women in the economic process has increased the 

utilisation of the available labour force and and has optimised utilisation of the 

country's human resources. Pure statistics show that the growth of women 

entrepreneurs in certain parts of the globe, has even outstripped men. While this 

may not apply to our country, the trend is similar. This treatise responds to the 

apparent and important need, for a detailed study on this burgeoning segment of 

the Indian economy, the women entrepreneurs. 

This study proposed to sketch outa socio-psychological profile of successful 

women entrepreneurs. To fulfil this objective, various dimensions were 

undertaken for investigation. Broadly, these may be categorised as : Demographic 

variables ( like age, marital status, socio-economic status, general background, 

family background, education 	' previous training, etc.); Psychological variables 

(like motivation patterns, support patterns, work schedule and its impact on the 

family, role conflict and its management, leadership style, self perceptions, etc.) 

and Organisational variables ( like nature, function and age of the organisation, 

sources of finance for the venture, etc.). The other objective was to compare this 

profile between men and women, taking the former as a control group. 

Some sections of this study may be considered as an exploratory one for the 

Indian context. A usable sample size of 145 entrepreneurs, comprising 69 females 

and 76 males, was employed to sketch out and compare profiles. On the basis of 

the results obtained , a comprehensive profile was developed on the said three 

dimensions. However, no significant differences were found between successful 

men and women entrepreneurs on most of the variables. 

Implications of this study are discussed and recommendations for on-going 

research work have been penned at the end. 
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