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Abstract 

Indian higher education system is one of the largest and most complex systems in the 

world.  The growth in HE demand has constantly outstripped population growth at the national 

level. This growth in demand is influenced by multifarious factors. Rapid expansion of the 

HE system has brought into salience many issues that have a bearing on HE demand in the 

country. Literature indicates that several studies have been conducted on specific areas related 

to HE demand and management, but least explored from the national education management 

perspective in the context of India.  This study attempts to discuss various factors and their 

interrelationships impacting demand for HE in India. The present study also explores the 

impact of privatization as a moderating factor affecting HE demand, between these factors 

and HE demand. To explore their significant causal linkages and interrelationships of the 

factors with higher education demand and privatization as the moderating factor, the 

analytical presentation of modified Total Interpretive Structural Modelling (TISM) has been 

deployed. Based on the TISM study, a survey of 232 respondents consisting of students, 

academicians, education experts and administrators has been conducted and analysed. The 

results have been further validated by the Structural Equation Modelling (SEM). A 

comparative study of two HEIs i.e., one public and one private university has also been 

conducted based on NIRF data for further insights into HE managements in Public and Private 

sectors. 
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