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ABSTRACT

This research is designed to study the use of 1M tactics in the workplace. Besides assessing
the impact of actor characteristics (Machiavellianism, self-efficacy, need for achievement,
power, and affiliation) and organizational values (Machiavellian culture), it also studies the
use of target Mach and target power and the use of IM tactics. It uniquely studies the use of
impression management, both by the subordinates (upward) and the leader (downward) to
impress each other. In this context, LMX is seen as an important factor. IM tactics have been
classified as self and other on one dimension and positive and negative, on the other, thus
leading to focus generic types of IM tactics.

The study objectives are addressed through three studies. Two experimental and one
survey. After reporting the methodological details and establishing the psychometric
properties of the scale, key results of each study are reported in three chapters. Overall, our
results reveal a higher use of IM by the subordinates to impress the leaders (upward) than
vice versa. Results reveal that in general high Mach on the part of actors and organization
leads to a higher use of IM tactics in general. However, high Mach on the part of targets is
not so significant. High perceived power of the target, usually restraints the actors from using
intimidation. People high on self-efficacy need for achievement, affiliation use positive IM
tactics, through the reasons may be uniquely different for the factors. Practical
implementations are provided and limitations of the research are discussed for future

directions of research.



TABLE OF CONTENTS

O o I | [0 N USRS I
AKNOWLEDGEMENTS .t e e e e e e anneas I
N S 12 ¥ N PSP i
TABLE OF CONTENTS Lottt ettt e e e e e e e enneas Y,
LIST OF FIGURES ...ttt et e et e e et e e et e e ateaeanneas IX
LIST OF TABLES ...ttt sttt sttt ene it Xi
LIST OF ABBREVIATION ....oociiiiiiiitisieiee sttt XV
CHAPTER 1: INTRODUCTION & OVERVIEW .....ccocoiiiiiiiieiciieeee e 1
L1 BACKOIOUNG ..ottt s e et e et e be et e eseesteeteeneenbaenteaneenres 1
1.1.1 Classification of Impression Management TACLICS.........ccccvvevvriieiieeriiie e 2
1.1.2 Studying Downward Impression Management TaCtiCS .........cccccevveveevieieeseere e 5
1.1.3 Importance of Target Characteristics in Impression Management .............c.ccoccovveenne. 6

| I B N 10 g O 4 Vo Lo ) o 114 (or PR 7
1.1.5 Importance of Culture Context in Impression Management...........ccccceeveveereevieseene. 7
1.2 Broad Research QUESTIONS. .........uuuiiieieeiesiesieesie et ste et sreete s e sreeneeaneennees 8
1.3 RESEAICN OVEIVIEW. ... ettt sttt st bbb st e et sbe st nbeabeeneeneeneenens 8
1.4 Implication & Relevance of the StUAY ..........cccoeoi i 9
SR O TV (=T ] - o OSSPSR 10
CHAPTER 2 : REVIEW OF LITERATURE ...t 13
2.1 IMPression ManAgEMENT .........cciveiieiieie ettt e st et te e e e steea e s reesbeesaesraesreernesraeseens 13
2.2 Impression Management in OrganiZationS..........c.covevveieerieerieiee s sre e 16
2.2.1 Upward and Downward Impression Management............c.cccevveeeereiieieeriesneseennens 17
2.3 Motives of Impression ManagemeNnt...........coviiiieieieieie e 18
2.3.1 Impression Management and Performance Rating ...........cccccvevieviiiiiie e 19
2.4 Classification of Impression Management TaCtICS........ocvriiiririenieiee e 20
2.4.1 Self-FOCUSEU TIM TaACLICS ....eevverieiiieieeiie e sie e eeste e ste e e te e e sraesesraenreaneens 22
2.4.1.1 Positive Self-FOCUSEd IM TaCtICS.......coovieeieeiiiie e 23
2.4.1.2 Negative Self-FOcused IM TaCtiCS .....ccveiiiiiieiieeiie e 26
2.4.2 Other FOCUSEA IM TACHICS ...cuvveieiiieieeie et eie sttt ae e steeae s esreenee s 27



2.4.2.1 Positive Other FOCUSEd IM TaCLICS .....ocoeeeeeeeeeeeeeeeeeeee 27

2.4.2.2 Negative Other FOCUSEA 1M TACHICS .......ccviiiieieieienie e 28
2.5 Factors Affecting Impression Management TaCtICS..........cocvrerireriieiieienese e 30
2.5.1 Target Characteristics (Target's Individual Factors) .........cccccevenvniiiinienenieseene 31
2.5.1.1 Machiavellianism :( Target's Mach) ..........cccceveiiiiieiiiie e 31
2.5.1.2 Power: (Target’s POWET).......ccoiiiiiiiiiiiciie e 32
2.5.2 CONEXTUAI FACTOIS. .....viiiiiiiieii ettt re e e 34
2.5.2.1 Organizational Machiavellianism (Organizational Mach) .............ccccccceeveinennnns 34
2.5.2.2 Leader Member EXChange (LIMX) .....covoieiieie e 36
2.5.3 Actor Characteristics (Actor's Individual Factors)..........ccceoevvieiiieiiiiieieese s 39
2.5.3.1 Machiavellian Characteristics of the Actor (Actor's Mach) ...........cccccecevvveinennene 39
2.5.3.2 SElf -EffICACY: ..eiviiiiie e 39
2.5.3.3 Need for AChIBVEMENL........ooiiiiiiie s 40
2.5.3.4 NEEA TOr POWET .....c.viiiiicieciieiee ettt 40
2.5.3.5 Need for AFfIHALION: .......ccviiiieiee s 41
2.6 RESEAICH GAPS ...evvivieie ettt sttt et ettt st et e st e te e st e e aa e be e e e e re e be et e nreeareenneareereens 42
2.7 OVEIAIl ODJECHIVES .....ovieeei ettt ettt e te e st e e beeseesreestaenneareenreens 44
CHAPTER 3: IMPRESSION MANAGEMENT TACTICS, TARGET, AND
RGANIZATIONAL MACHIAVELLIANISM EXPERIMENTAL STUDY 1......ccccevvnene. 45
I T0 1 oo [Uod o o [PPSR 45
311 ODJECHIVES . ...ue ettt ettt ettt e s b et e et e et e e ae e te et e areenreeteartenreera s 45
3.1.2 BACKGIOUNG ...ttt ettt sttt e e tesre e sreenesnaenreeee s 47
3.1.3 RESEAICIH DBSIGN ...cvveuieeiiesieesie ettt e e e sneesteeneeaneesaeeneesreenreeneeas 47
3.1.3.1 CoNtrol Variables.........cooiiiiiiiiie e 48
3.2 Study 1A: Upward Impression Management ...........c.ccveiverieeieieeieeiesee e eee e sre e srae e, 48
3.2.1 MEtNOAOIOQY ...t 48
3.2.1.1 SaMPIE DEtallS ....c.vveiieeiiice e 48
3.2.1.1 Procedure of Data COHECtION .........ccceiiiiiiiiiiee e 49
3.2.1.2 EXPErimental DESION .......ccviiiieiie ittt ettt e e 50
3.2, 1.3 IMIBASUIES ...ttt ettt sttt ettt sttt e e e et e et e s bt e e sbeesbeeenbeesateenbeeaneeenreen 50
3.2.2 DALA ANAIYSIS ...t b e 54
3.2.2.1 Psychometric Properties of Dependent Variables ............cccoooevviieiiieienieiinenns 54



3.2.2.2 Check on Experimental Manipulations ...........ccccoeiieniieninnise e 58

3.2.3 Results and ANalysis: STUAY LA .....cuiiiiiieieie et 59
3.3 Study 1B: Downward Impression Management..........coceceveierenienieienene e, 66
IO 00 1Y/ =71 aToTo (o] oo V2SO PR PTRPTRPRN 66
3.3.1.1 SAMPIE DELAIIS ......cieieieeiieieie e 66
3.3.1.2 Procedure of Data COHECHION ........cccoiiiiiiiieieese s 67
3.3.1.3 EXperimental DESIQN .....cccciveieiieiie et 67

3.3. 14 IMIBASUIES ...ttt ettt e e b e e e nnr e e nn e re e 68
3.3.2 DAtA ANAIYSIS ...ttt et e a et e e ere s 68
3.3.2.1 Psychometric Properties Study 1B .........ccooeiieiiiie i 68
3.3.2.2 Check on Experimental Manipulations ...........ccccceeveiieiiiieiiene e 71
3.3.3 Results and Analysis: StUAY 1B .........cccoiieiiiiiiiese e 73
34 KBY FINUINGS ..ottt b bbbttt e e bbbt ne e 81
CHAPTER 4: IMPACT OF TARGET POWER AND LMX ON UPWARD AND DOWNWARD
IMPRESSION MANAGEMENT TACTICS EXPERIMENTAL STUDY 2......ccoiviiiiinnnnn 83
g I Lo oo [0 Tox 1 o o ISR 83
411 ODJECTIVES . ...ttt bbbttt bbb 83
4.1.2 BACKGIOUNG ...ttt 85
4.1.3 RESEAICN DESIGN ....cvieiectiiete ettt ettt be e ste e be e b e e e eneennas 86
4.2 Study 2A: Upward Impression Management ...........cccooeiiriierinenienese s 87
4.2.1 METNOTOIOQY ...ttt e 87
4.2.1.1 SAMPIE DELAIIS ..o s 87
4.2.1.1 Procedure of Data COHECHION .......ccccoueiieiieiiceece e 87
4.2.1.2 EXPErimental DESIGN ......ccoooviiiiiiiiiiieee ettt 87

4.2. 1.3 IMIBASUIES. ...ttt ettt ettt ettt et st e et e s sb e e be e s ste e beeenbe e beeenteenbeeanbeenseeanteens 88
4.2.2 DAt ANAIYSIS ...ttt ettt e a e e ans 91
4.2.2.1 Psychometric Properties of Dependent Variables ..o, 97
4.2.2.2 Check on Experimental Manipulations ............ccccoveiieiii e 94

4.3 Study 2B: Downward Impression Management............ccveieeiieiieenie e esee s see e 105
4.3. 1 MEthOdOIOQY ....ocveeiiiieec e e 105
4.3.1.1 SAMPIE DELAIIS ..o 105
4.3.1.2 Procedure of Data COHECLION ........cccoviieiieiicic e 105

vi



4.3.1.3 EXPerimental DESIQN ......ccoiveiiiieieeie ettt 106

A.2. 0.4 IMIBASUIE ...ttt ettt ettt ettt b e e st ekt e e m b e e nbe e e mbeeebe e e nbeenaneenes 106
4.3.2 DA ANAIYSIS ...ttt 107
4.3.2.1 Psychometric Properties StUdy 2B .........cccoiiiiiiiiiiiie e 107
4.3.2.2 Check on Experimental Manipulations ..............ccccooiiiiiiiniiieicec s 110
4.3.3 ReSUltS and FINAINGS ......ccoiiiiiiiieeis e 111
3.4 SUMMArY Of the RESUILS........ccviiiiieiecce et 119
CHAPTER 5: IMPACT OF ACTOR & SITUATION RELATED FACTORS ON THE USE
OF IMPRESSION MANAGEMENT TACTICS:SURVEY STUDY .....ccoceoviiirinieereienens 121
ST 1 oo [0 od 1 o] o ISR 121
oI = 7= Tod (o £ 101 o SRR 121
TGS (110 V@ o] 1= ox (1SS 122
5.4 INSIIUMENTS USEBA .....vviiiieiie ettt bttt bbb 123
5.4.1 Actor's Machiavellianism CharaCteristiCS .........ocuvviiiinininiinieeeeree e 123
5.4.2 Self EFfiCaCY SCAlE .......ccveiieieeece e 123
ST B T =TT SR 123
5.4.5 Organizational MachiavellianiSm ...........ccccceiiiiiiiieie e 124
5.4.6 Impression Management TACHICS........ccviveiieiieicieece e 124
5.5 MEtNOAOIOGY ...t 124
5.5.1 PAITICIPANTS ....eveeeteete sttt bbbt bbb 125
5.6.2 Testing the Psychometric Properties of the Scale: Measurement Model................. 125
5.6 ANalysis anNd RESUILS ........ocuiiiiciicc e 142
5.7 KBY RESUILS.....cvieeieite sttt ettt ettt e e e s ae e ste e e e s beesbeeneesaeenreennennes 148
CHAPTER 6: CONCLUSION AND IMPLICATIONS ..ot 151
CTR N oo [Uod 1 o] o ISR 151
6.2 SUMMArY Of KEY RESUILS.......ccueeiiiiiiiiecie ettt 151
5.3 DISCUSSTON ..ttt ettt sttt sttt sttt et e bt et e et e bt e s e ebe e st e e ne e e beebeenbeereenbeaneennes 153
6.3.1 Machiavellianism and Use 0f IM TaCHICS .........cccevieriiiiiieiieie e 153
6.3.3 LMX and the Use OF IIM TACLICS .......cooeiiiiiiiiiie e e 158
6.3.4 Actor’s Self-Efficacy and Use Of IM TaCtiCS.........ccovvereriiriveiiiie e 160
6.3.5 Actor’s Need for Achievement and the Use of IM TacticS.......ccccovvvveriiieeiiieeiinnens 161
6.4 Implications Of the RESEAICN ........cccviiiiiiii e 162

vii



6.4.1 Impression Management: A Practical OUtIOOK ...........cccooeiiiiiiiiniece e 162

6.4.2.1 SEIECLION INTEIVIEWS ...c..iiiiiiieiieiieie ettt bbb 163

6.4.2.2 Performance Appraisal / ReWard.............ccccvivieiiiieiie i 164

6.3.2.3 BalanNCINg POWET .......cuiiiiiiieie ettt 167
6.5 Limitations and Directions for Future ReSearch ............cccooeveriiiniinie s 167
REFERENGCES ... ..ottt et e et e e et e e et e e et e e e saeeanseeeanneeeas 169
ANNEXURE ..t e e s s bbb e e s abbe e e e e nnees 191
ANNEXURE T ..ottt e e s rb e e e e e e e e e nnees 197
ANNEXURE T ..ot st e e st e e s e nbae e e e nnnes 201
ANNEXURE TV ettt e e e e e e st e e e e e nbae e e e ennes 206
ANNEXURE V et e e e e s s e e e e s e e e e e nnees 210
CURRICULUM VITAE. .. oo 215

viii



Figure 2.1:
Figure 2.2:
Figure 3.1:
Figure 3.2:
Figure 3.3:

Figure 3.4:

Figure 3.5:

Figure 3.6:

Figure 3.7:

Figure 3.8:

Figure 3.9:

Figure 3.10:

Figure 3.11:

Figure 3.12:

Figure 3.13:

Figure 3.14:

Figure 3.15:

LIST OF FIGURES

Classification of Impression Management...........coceveiereneneneneneseseeeeeeee 22
RESEAICN IMOEN ... 43
Study 1 ReSearch MOdel ...........covoiiiiiiiiiie e 46
Research Design: 2x2 Matrix for Study LA........cccoiiiieiienie e 50

The Estimated marginal mean for Entitlements tactic (Organizational Mach
and Leader’s Mach as Independent variables...................ccooveiiiiiiiiininn, 61
Mean of Entitlement in Different Organizational Mach and Leader’s Mach

SIUALION. .., 62
The Estimated marginal mean for Supplication tactic (Organizational Mach

and Leader’s Mach as Independent variables).........ccccocvviviiiiiniiiiiiiiie e, 63
Mean of Supplication Tactic in Different Organizational Mach and Leader’s
IMACH STIUBLION ...t 63
The Estimated marginal mean for Blasting (Organizational Mach and Leader’s
Mach as Independent variable) ..o, 64
Mean of Blasting in different Organizational Mach and Leader’s Mach
SHEURLIONS. ...t 65
Research Design: 2x2 Matrix for Study 1B.........cccccoeiiiviiiiiicce e 67
The Estimated marginal mean for Self-Enhancement Tactic (Organizational .....
Mach and Subordinate’s Mach as Independent variable)..........ccccceeiriiiinnnn. 75
Mean of Self-Enhancement Tactic in Different Organizational Mach and ...........
Subordinate’s Mach Situation...........ccoceiieiiiiieiee e 75

The Estimated Marginal Mean for Supplication Tactic (Organizational Mach ....
and Subordinate’s Mach as Independent Variable) ...........cccccvvviriiiiininnnnnnn, 77
Mean of Supplication Tactic in different Organizational Mach and

Subordinate’s Mach SItUAtioNS .........ccvereeiiiiiiie i 77

The Estimated Marginal Mean for Intimidation Tactic (Organizational Mach and

Subordinate’s Mach as Independent Variable ............ccccooiiiiiiiiicnci e 79
Mean of Intimidation Tactic in Different Organizational Mach and ...................
Subordinate’s Mach SItuations .........ccceeiiiiiiiiiiiiie e 79



Figure 4.1:
Figure 4.2:
Figure 4.3:

Figure 4.4:

Figure 4.5:

Figure 4.6:
Figure 4.7:
Figure 4.8:

Figure 4.9:
Figure 4.10:
Figure 4.11:

Figure 5.1:
Figure 5.2:
Figure 5.3:
Figure 5.4:
Figure 5.5:
Figure 5.6:
Figure 5.7:
Figure 5.8:
Figure 5.9:

Figure 5.10:
Figure 5.11:

Figure 5.12:

Study 2 Research Model ...........oooiioiiii e 85
Research Design: 2x2 Matrix for Study 2A.........cccooiiiiiineieeeeeeee, 88
Estimated Marginal Mean for Exemplification Tactic (Leader's Power and LMX
as Independent Variables) ..o 101
Mean of Exemplification Tactic in Different Leader's Power and LMX
STIUALIONS. ...ttt e be et sr e e sbeeneesreene e 102
Estimated Marginal Mean for Intimidation (Leader's Power and LMX as ............
Independent Variables) ..........coeieeiiiiiiece e 103
Mean of Intimidation Tactic in Different Leader's Power and LMX Situations.103
Research Design: 2x2 Matrix for Study 2B.........cccccoceiieviiiciieiece e 106
Estimated Marginal Mean for Intimidation (Subordinate’s Power and LMX as
Independent Variables) ..........coeiveiiei i 115
Mean of Intimidation Tactic in Different (Subordinate’s Power and LMX
STTUALIONS. ...ttt te et st este et e sreenteeneenneenne e 115
Estimated Marginal Mean for Blasting Tactics (Subordinate’s Power and LMX
as Independent Variables).........cccvcuiiieieiii i 117
Mean of Blasting Tactic in Different Subordinate’s Power and LMX
STTUBLIONS. ...ttt ettt b bbbt e e 117
STUAY 3 IMOEL ... 122
CFA 5 factor model for Individual Level Factors ..........cccocevvrininininicieen, 127
One factor CFA model for Individual Level Antecedent Variables................. 128
CFA Model for Contextual Variable Organizational Mach .............c.ccccevneee. 131
CFA 4 Factor model for the Self Focused Depersonalized IM Tactics............ 133
One factor CFA model for the Self Focused Depersonalized IM Tactics......... 134
CFA 3 Factor Model for Other-Focused 1M TactiCS ........cccccoevvrvrerinieienen, 136
One Factor CFA Model for Other-Focused IM TactiCS..........ccocovvreiirreennen, 137

Moderating Effect of Organizational Mach on Actor’s Mach and IM Tactics
Relationship
Graphical representation of Moderation by Organizational Machiavellianism on

Actor's Mach and Exemplification IM TactiC..........ccccocvvevieiie e 145
Moderating Effect of Organizational Mach on Need for Power and IM Tactics ..
REIAtIONSNIP ... 146

Graphical representation of Moderation by Organizational Machiavellianism on

Need for Power and Ingratiation IM TactiC...........cccecvvviieniieiiic e, 147



Table 3.1:

Table 3.2:

Table 3.3:
Table 3.4:

Table 3.5:

Table 3.6:

Table 3.7:

Table 3.8:

Table 3.9:

Table 3.10:

Table 3.11:

Table 3.12:

Table 3.13;

Table 3.14:

Table 3.15;

LIST OF TABLES

Fit Indices of the Confirmatory Factor Analysis for Each Impression
MaNAgEMENT TACLICS ....c.veeetiieiiieciiee e 56
Descriptive Statistics: Factor Loading, Composite Reliability, Average Variance
Extracted, and Cronbach Alpha of the Dependent Variables ..............c.cccceeenee. 57
Correlation and Discriminant Validity of Dependent Variable (IM Tactics).....58
ANOVA Result: The Effect of Organizational Mach and Leader’s (Target)
Mach on Self-Enhancement as Upward IM TactiC..........c.ccocevveveiveeineciesieeen, 60
ANOVA Result: The Effect of Organizational Mach and Leader’s Mach
ONENTIHIEMENTS TACHIC ..o e 61
ANOVA Result: The Effect of Organizational Mach and Leader’s Mach on

10T o] o] [To%: 1A T0] o I I Ut oS USSR 62
ANOVA Result: The Effect of Organizational Mach and Leader’s Mach on
BIAStING TACHIC ....veveeiecie ittt 64
ANOVA Significance Results Summary: The Effect of Organizational Mach
and Leader’s Mach on Upward IM TactiCs .........cccoeveviiiiiiiiiiiiiieisc e 65
Fit Indices of the Confirmatory Factor Analysis for Each Impression
MaNAgEMENT TACLICS ....c.veveteitiiieeiieiie e 69
Descriptive Statistics: Factor Loading, Composite Reliability, Average Variance
Extracted, and Cronbach Alpha of the Dependent Variables Study 1B ............. 70
Correlation and Discriminant Validity of Dependent Variables (IM Tactics)
STUAY LB bbb 71
ANOVA Result: The Effect of Organizational Mach and Subordinate’s (Target)
Mach on Exemplification as Downward IM TactiC...........cccceevveveieeivciieiieenn, 73

ANOVA Result: The Effect of Organizational Mach and Subordinate’s Mach
(Target) on Self-Enhancement as Downward IM TactiC..........cccccvevvvivervinnnnen. 74
ANOVA Result: The Effect of Organizational Mach and Subordinate’s (Target)
Mach on Supplication as Downward 1M TactiC ........cccccervereiieeieeresie e 76
ANOVA result: Effect of Organizational Mach and Subordinate’s Mach

(Target) on Intimidation as Downward IM TactiC.........cccccveevriveresieesieseeienenn 78

Xi



Table 3.16:

Table 3.17:
Table 4.1:

Table 4.2:

Table 4.3:

Table 4.4:

Table 4.5:

Table 4.6:

Table 4.7:

Table 4.8:
Table 4.9:

Table 4.10:

Table 4.11:

Table 4.12:

Table 4.13:

Table 4.14:

Table 4.15:

ANOVA Significance Results Summary: The Effect of Organizational Mach
and Subordinate's Mach on IM TacCtiCS...........coovriiiiiiieeee e 80
Combined Result Studies TA & 1B ..o 80
Fit Indices of the Confirmatory Factor Analysis for Each Impression
Management Tactics for StUdY 2A ..o, 92

Descriptive Statistics: Factor Loading, Composite Reliability, Average Variance
Extracted, and Cronbach Alpha of the Dependent Variables (IM Tactics) for

STUAY 2 e 93
Correlation and Discriminant Validity of Dependent Variables (IM Tactics) for .
STUAY 2 .ottt e nae e anes 94
ANOVA Result: Effect of Leader’s (Target) Power and LMX on Self-

Promotion as Upward IM TacCtiC..........ccccvveiiiiiiiiicic e 97
ANOVA Result: Effect of Leader’s (Target) Power and LMX on Entitlement as
UPWArd IIM TACHIC.....cviiiieiiecie et 98
ANOVA Result: Effect of Leader's Power (Target) and LMX on Self-

Enhancement as Upward IM TaCHIC.........ccecueiieiieiecicceee e 98
ANOVA Result: Effect of Leader's (Target) Power and LMX on Supplication as
UPWAd IIM TACHIC.....cviiiieiie ettt 99

ANOVA Result: Effect of Leader's Power and LMX on Ingratiation Tactic.....99
ANOVA Result: Effect of Leader's (Target) Power and LMX on Blasting as

UPWArd IIM TACHIC.....cviiieiiicciecie ettt 100
ANOVA Result: Effect of Leader's (Target) Power and LMX Exemplification
AS UPWAId IIM TaACLIC ...veeveeiicciie ettt 100
ANOVA Result: Effect of Leader's Power and LMX Intimidation as Upward

1 I Vo 1 oSSR SRR 102
ANOVA significance Results Summary: Effect of Leader's Power and LMX
UPWAIT TIM TACKICS ..t 104
Fit Indices of the Confirmatory Factor Analysis for Each Impression ..................
Management Tactics for Study 2B ... 108

Descriptive Statistics: Factor Loading, Composite Reliability, Average Variance
Extracted, and Cronbach Alpha of the Dependent Variables for Study 2B......109

Correlation and Discriminant Validity of Dependent Variables (IM Tactics) for .

Xii



STUAY 2B ettt be e nreas 110

Table 4.16:

Table 4.17:

Table 4.18:

Table 4.19:

Table 4.20:
Table 4.21:

Table 4.22:
Table 5.1:
Table 5.2:

Table 5.3:

Table 5.4:

Table 5.5;
Table 5.6:

Table 5.7;

Table 5.8:

Table 5.9:

Table 5.10:

Table 5.1;

ANOVA Result: Effect of Subordinate's Power and LMX on Self-promotion

LI 16X oSS PSR 112
ANOVA Result: Effect of Subordinate's Power and LMX on Entitlements

LI 16X oSS PSR 113
ANOVA Result: Effect of Subordinate's Power and LMX on Ingratiation

TACHIC ..ttt bbbttt 113
ANOVA Result: Effect of Subordinate's Power and LMX on Intimidation
TACHIC ..ttt bbbttt 114

ANOVA Result: Effect of Subordinate's Power and LMX on Blasting Tactic.116
ANOVA Results Summary: Effect of Subordinate’s Power and LMX on

Different Downward IM TacCtiCS........ccccveiiiiieiieie e 118
Combined Result Studies 2A & 2B ........cccoveiieieiieieee e 118
Descriptive Statistics of the Demographic Factors of the Respondents ........... 125

Multiple Fit indices of Measurement model Compared with the Nested Model
(One factor) and the Null Model for Actor's Characteristics Variables ........... 129
Fit Statistics of the Confirmatory Factor Analysis for One Factor Model of
ACLOr'S CharaCteriStICS ....oivveieriieieee e sttt enes 129

Descriptive Statistics: Factor Loading, Composite Reliability, Average Variance
Extracted, and Cronbach Alpha of The Actor's Characteristics Variables....... 130

Fit Statistics of the Confirmatory Factor Analysis for Organizational Factor..131

Descriptive Statistics: Factor Loading, Composite Reliability, Average Variance
Extracted and Cronbach Alpha of Organization Factor................cccccveeveivnenenn, 132

Multiple Fit indices of Measurement model Compared with the Nested Model
(One factor) and the Null model for Self Focused Depersonalized IM Tactics.134

Descriptive Statistics: Factor Loading, Composite Reliability, Average Variance
Extracted, and Cronbach Alpha of Self Focused Depersonalized IM Tactics..135

Multiple Fit indices of Measurement model Compared with the Nested Model
(One factor) and the Null model for Other-Focused IM Tactics....................... 137

Descriptive Statistics: Factor Loading, Composite Reliability, Average Variance
Extracted, and Cronbach Alpha of the Target focused IM Tactics................... 138

Summary of the Fit Indices of the Confirmatory Factor Analysis for Study 3139

xiii



Table 5.12:
Table 5.13:
Table 5.14:
Table 5.15:
Table 5.16:
Table 5.17:
Table 5.18:

Table 5.19:

Table 6.1:

Discriminant Validity of Actor's CharacteristiCs ..........ccvvvevvrienienieiie e 139
Discriminant Validity of Dependent Variables (Self Focused IM Tactics)......140
Discriminant Validity of Dependent Variables (Other Focused IM Tactics)...140
Inter-correlation Table for All Study Variables...........cccoooviiiiniiiiieieen 141
Regression Results: Effect individual Factors on Different IM Tactics........... 142
Regression Results: Effect of Contextual Factors on Different IM Tactics .....144
Moderating Effect of organizational Machiavellianism on Actor's Mach and
Impression Management Tactics Relationship.................cooooviiiiiin.. 145
Moderating Effect of organizational Machiavellianism on Need for Power and
Impression Management Tactics Relationship ..........c.ccccoveveiieeveicc e, 147

Summary of KeY RESUILS .........covveiiiie i 152

Xiv



LIST OF ABBREVIATIONS

BLS Blasting

CFA Confirmatory Factor Analysis
CFI Comparative Fit Index

CR Composite Reliability

ENT Entitlements

EXE Exemplification

GFlI Goodness of Fit Index

IFI Incremental Fit Index

IM Impression Management
ING Ingratiation

INT Intimidation

LMX Leader Member Exchange
Mach Machiavellianism

N-Achi Need For Achievement
N-Affi Need For Affiliation

NFI Normed Fit Index

N-Pow Need for Power

O Mach Organizational Machiavellianism
Pow Power

RMSEA Root Mean Squared Error of Approximation
S.ENH Self-Enhancement

SD Slandered Deviation

SEff Self-Efficacy

SP Self Promotion

SUP Supplication

XV



	TH-4754.pdf



