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Abstract

Coopetition, a strategy that involves cooperation between the competing firms, has become an
increasingly prevalent phenomenon for firms to achieve superior performance in today's
dynamic business environment. Amidst the increasing interest in coopetition, divergent views
persist regarding its antecedents and their effects on firm performance. Therefore, this thesis
aims to contribute to the field of coopetition by addressing this gap and providing a conceptual
model to study the factors impacting coopetition and their impact on firm performance. The
thesis is comprised of four main objectives that were pursued sequentially.

The first objective of this thesis was to identify and analyse the literature on the
antecedents of coopetition and their impact on firm performance. A bibliometric and TCCM
analysis was conducted using academic databases as the data source. The analysis identified
the key factors that contribute to coopetition, such as mutual trust, knowledge sharing, and
resource complementarity, and how they impact firm performance. A conceptual model was
developed to study the factors of coopetition and their impact on firm performance. The
findings suggest that coopetition can serve as an effective strategy for firms to achieve better
performance.

The second objective of the thesis was to establish a hierarchical model and understand the
interplay between the antecedents of coopetition, coopetition, and firm performance. An
argumentation-based M-TISM was conducted using scholarly articles as the data source. The
analysis identified the relationships between various antecedents of coopetition and firm
performance. The study found that the antecedents are essential to establish coopetition among
firms, which in turn impact firm performance. The hierarchical model derived from this
analysis provides decision-makers with a framework to assess and prioritize key antecedents

driving coopetition and its impact on firm performance.
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The third objective of the thesis was to study the mediating effect of coopetition in the
relationship between antecedents of coopetition and firm performance and the moderating role
of market turbulence between coopetition and firm performance. An exploratory and
confirmatory factor analysis, along with structural equation modelling, was conducted using a
primary data source from a questionnaire survey. The analysis identified the role of coopetition
in influencing the relationship between antecedents of coopetition and firm performance. The
study also found that market turbulence moderates the relationship between coopetition and
firm performance, implying that firms need to be aware of the market conditions when deciding
on coopetition as a strategy. The study also identified various paths based on the factors of
coopetition that can aid in enhancing firm performance, providing firms with specific insights
into the implementation of the coopetition strategy.

The fourth objective of the thesis was to study select cases to cross-validate the research
results. A triangulation-based case study was conducted using secondary and primary data
sources, including company reports and interviews. The analysis validated the developed
framework through the analysis of specific case studies on pharmaceutical and IT-based
organisations. The study found that the antecedents of coopetition, such as organisational
culture and resource complementarity, impact firm performance in real-world cases,
confirming the findings from other methods.

In conclusion, this thesis not only provides valuable insights into the antecedents of
coopetition and their impact on firm performance but also emphasizes the practical
applicability of the developed decision tool. By translating the identified empirical and
practical contributions into actionable policy implications for firms, industries, and possibly
governments, this research bridges the gap between theory and practice. The conceptual model
presented in this thesis serves as a powerful resource for decision-making related to coopetition

strategy at various organizational levels, empowering stakeholders to make informed choices
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that can lead to enhanced performance and competitiveness. Through this comprehensive
approach, the thesis aims to facilitate the successful adoption and implementation of
coopetition strategies across diverse contexts, creating tangible benefits for both academic

scholars and real-world practitioners.
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